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USPB Retalil Programs

USPB works with retailers in two main ways:
» Retailer Communications
— Retail Outreach meetings
— State of the Potato Category (SOPC) newsletter
— Personal relationships and conversations
» Retail Partnership programs
— Collaborative Category Optimization (CCO) programs
— Test & Learn programs

In my work, | continually hear from retailers about what they want.

What follows is a summary of their most frequent requests, and how the
USPB can help you respond to these opportunities for increasing sales.




. But First... How Is Retall Doing?




Lower prices limited dollar growth

Total Potatoes, Full Year 2012

Dollars % Change Volume % Change ARP % Change

{;' (g
Russet Red Yellow White

Dollars %
Change -9.5% -4.9% -10.0%

Volume %
Change 10.8% 8.4%
ARP %
Change

Source: Nielsen Perishables Group FreshFacts® data, 52 weeks ending 12/29/12
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Consumer Interests evident

Full Year 2012 Volume % Change vs. YAG

Gourmet/ Foodie

Convenience Shoppers Shoppers

Micro/ Single Fingerlings, Petite

Steamer Wrapped Purples & Potatoes
+31.6% +12.7% Medleys +4.5%
+12.7%

Source: Nielsen Perishables Group FreshFacts® data, 52 weeks ending 12/29/12
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Volume grew for 2Md straight quarter

« Growth continued despite pricing gap vs. YAG narrowing
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Source: Nielsen Perishables Group FreshFacts® data through 12/29/12
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Promotional results varied by holiday

Volume up 3.5% Volume up 3.4% Volume up 19.5%

Russet 10-Ibs Russet 5-Ibs o
% Vol. on Promo % Vol. on Promo /m}n PromB\\_
-10.2 pts -8.7 pts +3.6 pts

Promo Efficiency: Promo Efficiency: Promo Efficiency:

-1.4 pts -9.6 pts -14.2 pts

Christmas

Volume down 2.0% I Volume down 5.5% I Volume up 13.6% I

Source: Nielsen Perishables Group FreshFacts® data through 12/29/12

UNITED STATES




Thanksgiving=tradition, Christmas=variety

Share of Thanksgiving Share of Christmas
Volume Volume
2 8% 1- to 4- Ibs Packages 4.2%

L T

&g v
.49 Bulk Potatoes 9.6%

\
e St

48.7% 10-Ibs and up Packages 41.60%
23

13.3% of 2012-Q4 potato volume was sold during the week of Thanksgiving!

Nielsen Perishables Group FreshFacts® Data, Thanksgiving: week ending 11/24/12, Christmas: 2 weeks ending 12/29/12



http://www.potatogoodness.com/recipes/parmesean-panko-ballssm/
http://www.potatogoodness.com/recipes/festive-papas-tapas/
http://www.potatogoodness.com/recipes/classic-thanksgiving-mashed-potatoes/

. What Retalilers Want




Where Do Potatoes Come From?

Shoppers are asking them “where does my food come from?”

« Want to help their shoppers understand how potatoes are grown,
harvested and handled

» Desire to increase confidence (i.e. safety) in the foods they carry and the
guality of the produce they provide

« Eager to get their hands on videos, photos, “meet the grower” stories
and other relevant content

10




Where Do Potatoes Come From?

.............................................

« USPB featuring “Meet A Potato Grower” on

our consumer website | MEET APOTATO GROWER

« Many retailers have a similar section on their Eric
i | Halverson
websites Grand Forks,
« Opportunity for potatoes to be better B J North ko
represented — lots of interest from retailers old enough to reach up and take hold
. . of a steering wheel, he began
In video rather than text contributing as a working member on
his family’s farm. He... Read More
Meet More Potato Growers
1 N 2




Where Do Potatoes Come From?

AN "™
LUNDS BYERLY'S =]

ABQUT LIS | CURSTORES  SHOP FOR GROCFRIES | ORDER PARTY FOOD & GIFTS | RECIPES & FEXPERTISE | CLASSES & EVENTS

B2 recipes & Exportiae |

= mscipes Eat Local Home Register ContactUs Blog

= Cimszas

290 ®
LUNDS BYERLY'S

* Organio £ Nstural

* ask Our Food Exparts. 1 % J £ 5 NNESOT 3
> s i EFI(UWZUIA Search: |LundsandByerlys.com |»]
= Wesily Newsistsr Frrsh From o g sher

= fusisinstis Beatond ABOUT US OUR STORES SHOP FOR GROCERIES | ORDER PARTY FOOD & GIFTS RECIPES & EXPERTISE CLASSES & EVENTS |

B3 Recipes & Expertise

® Thanksghving Mem ideas

Cwr coemmRmEn 50 kocal tarmens Is evident In Se many seasonal varketles of fresh fruls and vegesatles

= Enuy Appalivers iz 3 31 Lunds 2nd Eperly's.
o — 'Wnetmer TS arganic vegetanles om Gandens of Eagan or oTisp ag0ies from Fireside Oronand and * Recipes
T Gardens, we \akiz e retafionshins we've bulll wih Srmers right here I Mimnesola
* Classes
= EafLoosl To lesam mare 3bout hese local Sarmens, clkck on e finks below. Yourll also see fese informational signs
posied MrougnoU ouT Produce departments = Organic & Hatural
- Premium Baef i = L
 Food & Wins Culdss * Ask Our Foor
* Weekh
.

Bushel Boy Fanms

The Gray Potato Farm has supplied red potatoes
to Lunds and Byerly's for 10 years. The fourth
generation family farm began in Brooklyn Park in
the 1940s. Today it's located in Clear Lake,
managed by brothers Paul and Gary Gray. In
addition to potatoes, they raise sweet comn,
soybeans, strawberries, blueberries, and
raspberries.

"Dad and Mom have been with us every step ofthe
way,” said Paul and Gary. "Their strength and
experience have guided us in growing the best
crops we can.”

UNITED STATES
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Leveraging Local

Local, Local, Local

o LOTS of interest in the local movement!

« Asking USPB about relevance of “local” to the potato category

« Want to know how they can “be more local” with their potato program

= i gt

Locally Grown

Russett Potatoes Colorado

5 Lh. Bug Sunrise | B _ a5
US. #1, or Fancy i Folnes L . Y aiiil ‘|!i!-?1ﬁt§:EI
Yellow Onions 3 Ib. Bag i - { S

10 APBSE (81512

UNITED STATES
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Leveraging Local

Recent research into shoppers’ perceptions of local food found:

» 66% of grocery shoppers believe buying locally-grown food helps their
local economy

60% feel it delivers a broader and better assortment of foods

68% feel locally-grown food contributes positively to sustainability
— only 50% feel this same way about organic food

45% believe it provides healthier alternatives

19% buy local food to improve their carbon footprint

41% say they would spend more on local groceries if retailers did a
better job educated shoppers on the foods’ origins

14 Source: Buying Into The Local Food Movement, AT Kearney, November 2012




Leveraging Local

How much extra are you willing to pay for local food?
(% of respondents)

100%

90%
80%
70%
60%
50%
40%
30%
20%
10% ——
-
Product would Would not pay Up to Up to More than
need to be more than 5% more 10% more 10% more
cheaper standard product

And shoppers are willing to pay more for local food!

UNITED STATES

15 Source: Buying Into The Local Food Movement, AT Kearney, November 2012




Leveraging Local

Recent research into shoppers’ perceptions of local food found:
* 64% consider food “local” if it is grown within 100 miles of the store
« 37% consider products from the same state to be local

« Shoppers will switch stores for a better local food selection — 30% say
they consider purchasing food elsewhere if their preferred store does not
carry local foods

Lecally Grown
Harvest Club

Red POSTORS .y mop sl

e oo LOCally Grown at wingard' Fanms, Big Lake, MN

16 Source: Buying Into The Local Food Movement, AT Kearney, November 2012
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Introduce Shoppers to More Types

Seeking Growth by Driving HH Penetration of Additional Types
» See as key opportunity for increasing overall category sales

* In many instances, they are underperforming on specific types and
looking to recapture “fair share”

Market Share vs ACV Market Share
Potatoes
Corporate Total, 52 Weeks Ending 08/25/12

17.6%  18.0%

w—=ACV - Share of Market (15.9%)

UNITED STATES

R
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Introduce Shoppers to More Types .

 Huge gaps in household penetration of potato types often exist

Households Purchasing by Potato Type
(Percent of households buying at least once in a year)

Russet Red Yellow White Purple/

- Specialty
H K & &

Brookshire's

Linda

18 Source: Spire loyalty card data




Introduce Shoppers to More Types

« And these gaps offer huge potential for added sales!

Market Share vs ACV Market Share Dollar Opportunity Gap
Potatoes Potatoes
Walmart, 52 Weeks Ending 08/25/12 Walmart, 52 Weeks Ending 08/25/12

29.6% -$28,498,623

$14,063,863

$9,623,586
98,617
$3,203,058
$1,775,351
> o & <@ < & 2
2 rA X “ Ny N
o2 N W K & & 3
S @ & S .&gf‘ @ $561,494
<& R
Q
———ACV - Share of Market (27.2%) M Russet MRed M Yellow W White W Other M Fingerling = Purple/Blue
lJNl'[ED STATES
Source: Nielsen Perishables Group FreshFacts™ <
19 P s Tovrzer




Introduce Shoppers to More Types

 Much more can be done to encourage shoppers to try new types

Try a different potato
every day of the week

TUESDAY WEDNESDAY

Yellows AP Petites S%. Russets

Buasting  golden skin and golen I8 Petites cone in 8 vide variehe Th Russets are known for their
6 ey
T fesh. yellow palatoes are nalurally S arm il wyrnlonny o Sk I:mm“?nnny skin wh:mm
smoatn with @ buttery taste, Slsiznn covsing wih ol the favos, - mn I:!bl\:wb? Faht sed
\ ully after baiing.

) MOIST. TENDER. VERSATILE.

e -y 1 Red potatoes have rosy red skin and moist flesh. They
are slightly sweet and have an always-tender texture.

] Bekra-ssing @ FAVORED USES:

s ATUHbAY Roasting, Salads

Fingerlings Pl Purples
\ A grest sliourpase polsta, Whils Fingerings are small and slender. Furple potatoes are mild and
patatoes have  whte #sh and Thay coma in a wida ranga of colers b sty with & istincly nty
‘white (somedmes tan) skin. and hava a firm, wary tadrs, 2 Rarvon Thay have a deap purple
skin and maist fesh.

VIBRANT. MOIST. NUTTY.

3 ; poraToEs” &
o GOODNESS
{ - | UNEARTHED
Macting, Scupe. Stow KL 4 Sslas, Roasiing K

SUNDAY

Find this recipe and hundreds of others at potatogoodness.com.

For these recipes, and hundreds more,
visit www.potatogoodness.com.
Red potaloes have rosy red skin and

maist fesh_ They arn slghily sweel
B anc nave an sbwayseordar sdure,

4
PO‘I‘ATOES‘

GOODNESS
UNEARTHED

45% Dally Supply | Matraly | Full of Vitaming
afViamin © Fat Free and Minesals

UNITED STATES
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Small Potatoes Going Big-Time

Big Interest in Little Potatoes

» Seeing the sales of petite potatoes as almost 100% incremental

« Using aggressive discounting to drive trial

« One chain reporting small potato ads rival volume of 5Ib russet ads

Potato Inspirations

Potatoes @Freﬁ’

28-0z bag or Fingerling Blend, 1.5-Ib bag,
Ready in Minutes, Season to Taste, Assorted Vanehes
SAVE UP T0 3.99

(Concord Potato Topping or Roasted Seasoning Mix
1.1 or 1 2502 pkg. ... Buy One Get One Free)

UNITED STATES

= _
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Small Potatoes Going Big-Time

» Petite potatoes accounted for over 7% of category dollar sales in 2012

Total U.5. Potato Class Dollar Share

Petite  p/p 52 Weeks Ending 12/29/12

T.lu.-"ﬂ I.T:'.-"ﬂ

o [ Totalus.  Class _
0.7%
-6.6% Traditional
Dollars % 4.8% Specialty
Change*® 8.0% Petite
7.4% NSA
-1.2% Traditional
Volume % 9.0% Specialty
Change*® 4.5% Petite
13.6% NSA

* % Change vs. 532 Weeks Ending 12/31/11

UNITED STATES
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Small Potatoes Going Big-Time

« However, retailers still may be missing
the opportunities to:

— Leverage petites to drive purchases
of other sizes/types (e.g. reds)

— Utilize “portability” of petite
packages to merchandise beyond
produce

23
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What’s New? What’s Next?

Anxious for Innovation

» Are wary of the heavy reliance on russet
volume, and fear the same erosion they have
witnessed with sales of iceberg lettuce and
red delicious apples

* Retailers are looking for innovation that goes
beyond mere packaging to bring them new
varieties, tastes and textures

24




More Stabllity in Potato Pricing

Distressed Over Deflation
« Worried about impact of sinking prices on $ales and profit$
* Feel others are discounting unnecessarily, although often quick to follow

« Key to breaking out of this vicious cycle is selling potatoes on a basis
other than price alone ‘

B ALDItruth

‘Whole Turkey Spiral Sliced Half Ham Smoked Ham-Shank Portig

Imthudes glare packed. 81 avg weight. B-lb. g, weighi.

- B
Butterﬂuarters w
| Reguiar or Unsated,

Aldi ad
Detroit metro 11-11-12

UNITED STATES




Increase Efficiency of My Promotions

How Can We Increase Our Promotional Efficiency on Potatoes?

Three different ways to look at potato sales:

Incremental Added sales_ due
to promotion

Baseline Subsidized Promoted volume
Sales that would have
: occurred anyway

Promoted

Actual Figures
Calculated Figures

Non-
Promoted
Baseline

MNon-
Promoted

Total Volume Total Volume Total Volume

26 2 Dot



Increase Efficiency of My Promotions

How Can We Increase Our Promotional Efficiency on Potatoes?

Promotional Efficlency - violume
Potatoss, 52 Wesis Ending 08725,/12

|
=1 Added sal
% Violume Sold On Promaetion == fﬂl;mmﬂ 76 mmo dl:ef: i
Potatoes, 52 Weaks Ending 08/25/12 / BEEenc, Efficiency, promotion
37%
435

Promoted
wvolume that
would have

occurred

anyway

Retailer A ROM

Retailer A ROM

» Promotional efficiency revolves around 3 primary factors:
— Frequency of discounting
— Depth of discounting
— Items being promoted

LJ (JN]'[ED STATES
oF q&
WS
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Increase Efficiency of My Promotions

* You can help your retail customers become more efficient by offering
data-driven recommendations on how to improve promotional response

— Nielsen FreshFacts™ sales data
— ECRM Marketgate ad tracking

Number of Share of
Feature Ads | Potato Type | Dollar Sales

Cincinnati Russet 72.2% “

P S 269
1 Red 15.9%

P 7.2.‘ 0 White 0.3%
0 Yellow 6.0%
0 Petite/Other 2. 7%
0 Fingerling 0.0%
0 Purple 0.1% cramen s
28 Source: ECRM Marketgate 52 weeks ending 10/8#12; Niglsen Perishables Group FreshFacts® 1




Increase Efficiency of My Promotions

« Consider participating in targeted offers using retailers’ loyalty card data,
iInvesting dollars specifically where it will generate the strongest returns

— Direct mailer programs like Kroger’s Loyal Customer Mailer

— Digital programs like Safeway’s Just for U

29
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End the Digital Drought

Desperate for More Digital Content

» Looking to get the produce department more involved in their company’s
social media activities and online sites

» Anxious for videos, recipes, photos and links to other relevant content

o T R | S
P SR A
Register| Sign In Page | Forgot Username | Forget Password | Help

& o J] i e[ s -
- Bk Save N T |

Living Up To Vour Lite"
SEARCH SITE

ADS/COUPONS/LISTS | WAYS TO SAVE | OUR BRANDS DEPARTMENTS | RECIPES STORE LOCATOR | CAREERS | CONTACT US

THIS WEEK'S SPECIALS

Clidk on the image below to view

Crazy about
Potatoes.

! = We Want to Hear
CLICK HERE Sl B From You!
for fun facts, recipes and e - Please Take Our Survey.
budget friendly meals. ;

UNITED STATES

<
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End the Digital Drought

 Start with the digital content and resources that the USPB can provide to
aid your efforts with your retail customers

— Potatogoodness.com

— Facebook —
— YouTube . ottt
— Pinterest

% Home @ your Feeavack () Aboutus [ Press Room  Searchfor u

S SBNESS b -

oot

JUST FOR YOU RECIPES NUTRITION ALL ABOUT POTATOES HOT POTATO NEWS

Join the Conversation!

l%f{:ca’%iﬂotam - . n . @

type for every day of

-
Learn More | » bl e

°
r
Spuds-the secretto  Turn a Winter es: th 5 il R bt ,,,M,?
a great soup Comfort Food L.rgul ind Most s i
Classic into a Affordable Source of fam He.. foag More
Nutrition Potassium of Any
Vlg-hhh or Fruit Meet More Potato Growers

Check Out Our Video
Collection!

P oyt oo
IO o= preparmg mor
fovorte potato recpes

10 polto cokng

View videos!

WTMB!!“;
GOODNESS
UNEARTHED

i e Potatoes, Taters and Spuds *hed | | Wessage @ =

| B REAL RECIPE
Wekome DP\' ool LS Palats Board Fecrbaok page! . MOMS
e - EMAIL -
xm'iﬂ.-?'w e Hﬂﬂ B ” meats || siGN-up UNITED STATES

/)////('

-
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End the Digital Drought .

Potato Goodness e-cookbook
» Available in both .epub (iPad) and .mobi (Kindle) formats

UNITED ST.

32 e -=~ ﬁ//f




Utilizing Our Retall RDs .

Love To Leverage Retail RDs for Potato Category More
« Growing awareness of the influence of their own RDs and how they can
positively impact produce sales

« Want to get their RDs more information on potatoes’ nutritional benefits
and find ways to leverage their activities to benefit the potato category

33




Utilizing Our Retall RDs

 USPB has several ready-made resources that you can bring to your

retail

customers’ RDs

= =1
SV

Happy Holidays!
Welcome back to the "Seasons’
e-newsistter from the United
States Potato Board (USPB),
created just for supermarket
registered distitians. Inside
‘each issue you wil find
up-to-date potato nutrition in
the news, retail insights, a
resdy-to-print potato feature
story and seasonal recipes for
use in your shopper

platforms and in-store
‘promations. Enjoy!

Potato Nutrition in
the News

Parfect Potatoes
From Examiner. net

11 Secrets to Some of Your

From Live Better America

POTATOE!

GOODNESS
UNEARTHED

Full of Vitamins and Minerals
255 Dally Supply of Utare C + Naturslly Fat Eroe

Nurture Me with Potatoes

Right now, the holiday season is in full swing and your shoppers are
enjoying the festivities and delicious meals. But in just a couple
weeks, theyll be ready to start a healthy 2013 with fresh ew family
meals

Potatoss can play a special role this season. With the natural
nutrition and weight mansgement benefits of the potato, your
shoppers can serve lightened up versions of family favorites. An easy
way to get more potato goodness on the tabis? Soups! This staple of
the sesson is full of opportunities for flavar and nutrition, and it all
starts with the potato.

Seasonal Recipe Corner: Creamy Potato
Leek Soup with Tangy Tarragon Drizzle

This recipe for Creamy
Potato Lesk Soup is the
perfact exampls of 2
healthy meal solution that
is packed with nutrition
and flavor that will meet
your shoppers "new year,
new you' lifestyies.

Click her to download a
printable recipe card to
hand out or display
in-store.

Retail RD monthly newsletter

34
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POTATO NUTRITION

Annual Potato Nutrition Guide

Nutrition Library handouts

WEIGHT MANAGEMENT

WHY IS WEIGHT CONTROL SO HARD?

Itis estimated that Americans spend more than $40 billion dollars

on weight loss products and programs annually; et the prevalence of
obesity is at an all-time high. According to the mest recent data from
the National Health and Nutrition Examination Survey mmweszom-mon,
68% of adults (>20 years of age) a ht while 34% are obese
This data begs the quastion, why is weight conirol 5o hard?

Unfortunately; there is no simple answer, largely because it is 3
difficult subject to study experimentally. In fact, scientists have a
much better understanding of the factors that lead to obesity than
of what it takes to actually lose weight permanently. Nonetheless,
obesity experts agres that at least part of the problem lies in the
difficulty that Americans have in monitoring and managing the
calories they consume relative to the calories they “bum.” particulary
in an environment where high calorie foods are sa plentiful and
opportunities for physical activity may be limited

MANAGING BODY WEIGHT—IT'S A BALANCING ACT
Eody walghtls detarrinad by what nutritisnal sclantists
rafar 12 a2 anargy belance. Banically, anargy balanza e th
Falstionship batwsan tha calories you consuma fanargy Intsks)
‘andl the calorias you axpand @rargy cutput) ovar days, wosks
‘and months. anargy Intska s grastar than anargy output you
will gain wa ght. Camvarsaly, If nargy Intak 13 kass than anargy
sutput you wil [oza waight.

Intake:
A calon 12 a8 massura of haat ana 9y. In fods, calones coma

yousxpand In a day tatsl daly energy expanditus) can be
diviced Into thres parts:

1. Bassl Hatabolic Rate (BMR: This 1s the anargy axpandsd
Justto kmap your basiz body functions going (breathing,
hasrt basting, Ivar and kdnays functicning ste) and
sczounks for th greakast smeunt (sbout E0%) of takal
Sally snargy axpanditurs.

2. Tharmic Effsct of Faad (TEF): This 15 the anargy
axpandsd to digest and matabaliza the foods yousat. It
genarally aceounts for E-10% of your tatal dally anergy
axpanditurs.

3. Thormic Effoct of Activity (TEA): This Is the anargy
‘sxparded whan doing any form of physical actwity,

wall a5 housa work, gardaning,

ks

Proin carbohyckatas) ars mers

Alechal “fattaning" than otharz

= o ramaly protamy’ I fact, 3
calora 1z 3 calne (sithaugh

1t may B @ase T to varzonsuma calene 1 from carbehydrata

‘and fars w3 Erotaing). And, 3inca ons gram of fat has mars

than twica the calanas of 5 gram of carbohydrata or protain,

1t mabes sansa that reducing distery fat can lead ta the

censumption of fewar calorles and, pa rhaps, waight loss.

And thar's pracizaly why modarata or low-fat diate ara chan
it orwaight maintananza.«

Energy Output:
Hory pacpk mistakanly be leva that thay onby *bum calories”
whan thay axarcie. In fact, your ody s burning calorias

all of tha tima ¢yss, svan when sksping!s. The cakeries that

=, and gan
axpanditure.

Iy aczounts for 30% of toral daly anaray
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Getting The Message Across

Asking for Merchandising Tools

» Retailers understand that increasing potato awareness and offering new
usage ideas can spur greater consumption and sales — and they want
our help in communicating this to their shoppers

» Repeatedly asking USPB for pallet bins, display racks, iron man posters,
recipe cards and other merchandising tools that exceed our purview

UNITED STATES

= _

What Retailers would like What Retailers sometimes get
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Getting The Message Across

 USPB has developed a range of POS elements that industry members
can produce as-is or adapt to fit their specific opportunity

* Here’s just a sampling of what you can find on our Resource Center...

Try a different potato

every day of the week

TUESDAY WEDNESDAY

Russets

Fusaets aro known or their

Yellows Petites
Somimgaben it s e i e i h
e i 3 iy

Red, White and Blus
[

Whites

| Aot s ot Wil

o have e B and
e (st tan} i

Fingerlings
Foge e a1 crall s i
Ry e 4

pAriarh

Mashed Potatoos.

d

Mashing, Soups, Stows - & Sas, Roasiing

SUNDAY

For these recipes, and hundreds more,
visit www.potatogoodness.com.

e
POTATOES [

GOODNESS
UNEARTHED

25% Daty Supply Fut o vramins
afViamin € | Caouene

Red potatces have rosy red skin and maist flash, They
are slightly sweet and have an abuays-lender texture,

FAVORED USES:
Roasting, Salads

Try a different potato &

36

MOIST. TENDER. VERSATILE.

TUESDAY | WEDNESDAY | THURSDAY m SATURDAY

Blackened Blou

Try a different potato every day of the week (8

Whites Petites

S S = v cous: cagor, | oA TevoeR svans

Rusats e i mast wisely
maus,

s oy e U5 | romeimes g en | chacrass b a .

geiden fah Gos favced
use 5 riing. B conpy skin
ernances i dense and
Dunary it GG
Bonge out s auaty Best

Toer e gty s | B evred e b i

gt sy cser

shgrty swe. arameizsd Favor ang gray e of
v Tt oo

PR p——
i S i
r | 50 i 1 5

Baked Potato Nachos.




Getting The Message Across

* More signs from our Resource Center...

Good to Eat. Good for You.
Good for Dinner Tonight.

A fattening, worthless starch
with empty calories?

Guess Again.

Peel back the truth about your favorite vegale and dig up more recipes at potatogoodness.com

POTRI'OIS!#'
GOODNESS
UNEARTHED

37
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Getting The Message Across

« As well as a range of recipe cards...

Steak and Potato Pizza

Ready Time: 1 hr 45 min
5 Prep Tim min
- 4 10 to 15 min

Directions:

1. Place all dough ingredients in a food processor. Process for 30 to 60 seconds

+ 3 cups bread flour o until mixture forms a ball, Place in a lightly oiled bowl [oosely covered with a ealthy Side
+ 1 cup lukewarm water amp cloth, Let riss in a warm spot for 1 hour. (To save time, a 14-cz. ball of Dig in to the Healthy Side of
+ 1 tablespoon extra virgin ofive o pre-made pizza dough may be substituted.)

* 11easpoon sea sait 2, Placa potatoes in a microwave-safe bowl. Cover and cook on HIGH for 8

Potatoes

+ 1/2 teaspoon honey minutes or until potatoes are tender (potatoes may be cocked 1 to 2 days ahead
* 1 packet instant dry yeast and stored in the refrigerator until ready to use.) Let potatces cool and slice

. 1/8<inch thick. Searching for a flavorful, natural and easy meal option?
Plzza: Try potatoss! A fresh and satishing side dish, potatoes come in many
* 1174 pounds Yukon Gold potatoes 3. Preheat grill to medium-high. Grill steak for 3 minutes on each side or until rare. varieties and are versatile for every dinner, Plus, they e fast and law
* 112 pound skirt steak” Cut across the grain into thin, bite-size strips: season with salt and pepper and caliorie—try our tarvorite Baked Fries Recipe.
+ Salt and pepper to taste set aside.
+ 1 1/2 cups shredded mozzarella cheese i . : . Family Favorite Baked Fries Recipe
e R 4, Preheat oven to 450°F. Divide dough into 2 pleces and roll each into a 12 1o

14-inch circle on a lightly floured board. Place on 2 parchment-lined baking sheets
* 1(5-02) package crumbled biue chease or pizza pans. Top evenly with cheese, potatoes, garlic, steak and blue cheesa.
.2 chopped fresh Bake for 10 to 12 minutes or until cheese is lightly browned. Remeve from aven

i and sprinkle with resemary.
“Laftaver cockod steak works wall fof this o
substifute 1 large thanly skoed Vidaka onion for
steak to make 8 vagelanan version

®  russol potatons or RO type of your choice
(ke red, yoliow, white, fingerings)

®  cloves of garkc

§  sprigs trouh thyme, picked from stoem.

§  tablespooen obve of
‘Salt s frashly ground black pepper 1o trite

METHOD

= Prahest the oven Lo 450°F.

" T

L] Lot cond
W Cut sach potato length-wise bo desined size.
GWBJOOES?'IESSI :wmmuwmu_lmmw i s
UNEARTHED = ek for 10 it s and b

Roasted Pesto Potato Salad § S T s

Ingredients
* 3 pounds medium-size red potatoes + 1/2 teaspoon sea salt
* 1/4 cup extra virgin olive oil + Olive oil cooking spray
* 1/3 cup white or golden balsamic vinegar

Directions
Place potatoes in a large microwave-safe bowl; cover with lid or plastic wrap. Note: If using plastic
wrap, make sure plastic wrap is not touching any ingredients and poke one small hole in cover to
wvent. Microwave on high for 10 to 12 minutes or until potatoes are tender. Use oven mitts to carefully
remove from microwave. When cool enough to handle, cut potatoes in half or quarters and spray
liberally with clive oil. Roast in 450 degree oven for 5 to 7 minutes, tuming occasionally. Remove from
heat and let cool. Cut into bite-size pieces and place in large bowl.

Whisk togather vinegar, oil, salt and garlic; pour over potatoes and toss lightly to coat. Season with
pepper, then cover and refrigerate until ready to serve. Just before serving, toss with Parmesan
cheese and basil, then sprinkle with pine nuts.

UNITED STATES

o
38 Tovtrttr




Getting The Message Across

* We also have a range of materials created for retailer-specific programs
that you could adapt to your own needs

I
Know Your Potatoes Red, White &

Blue Potato

Salad
' ' ' Vibrant. Moist. Nutty '!'-_

Bursting with flavor, this
salad comes alive with

1/4 cup Market District® olive ol divided
8 cloves garlic, minced

1/% I thinly sliced dell ham, chopped
2/3 cup chopped wainuts

/4 cup white balsamic vinegar

+ Characterized by a brown, netted skin and white flesh
* Fluffy and light in texture, considered the classic
baked potato

1 red bell pepper, diced
5 green anions, thinly sliced

+ Hearty skin that is crispy and delicious Salt and pepper for seasonin: ™
- Directi 8
;:: zr:.iq:;mmd minerals and just 25¢, on average, the natural earthy flavor i e L R

of our fresh purples!

potatoes are covered. Bring to 2 boll and simmer for 13-14
minutes, until just tender, drain well in colander and let stand

Try something new! Take a recipe card home. L' until cool enough to hande.
Baked Potato Nachos bl While potatoes are cooking, heat 1 tablespoan olive ol in
b 2 large skillet. Sauté garlic for 1 minute, then add chopped
[ERE ::z:‘c;z“: ":dr;:" "'fa“ { ham and walnuts: cook for another 3-3 minutes, until nicely M
potato recipes, or visit ' browned. Remaowe from hest and add vinegar.
EIE%R wwwpotatogoodness.com
‘Once potatoes have cooled shghtly, cut inte 1-1/2 inch pieces :
Blackened Steak & Purple Potato Salad and place In 2 large bowl Add browned ham mixture. remeining
olive oil, red bell peppers, and green Gnions. Season with sait
—— @_ _ and pepper as desired: toss gently. Serve Warm or cover and

refrigerate until ready 1o serve.

GIANT EAGLE.

HGEI4Z71PRERL
25MAY2011

€Y White Potatoes VONS

» S A CREAMY. TENDER. SUBTLE.
el

A great all-purpose potato, White potatoes have a white flesh

and white (sometimes tan) skin.

snaato\nﬁ' FAVORED USES: Mashing, SOUDS; Stews

39 .@% Chipotle Mashed Potatoes

Find this recipe and hundreds of others at p




Getting The Message Across

* We also have a range of materials created for retailer-specific programs
that you could adapt to your own needs

Try a Different Potato Every Day of the Week

For hundreds more delicious recipes, visit www.potatogoodness.com.
food stores

P

Yellow Potatoes
Try something new and delicious.

Good to Eat. Good for You.
Good for Dinner Tonight.

Delicious Potato Tacos

Get a FREE Copy of Our Potato Recipe E-Book
Go to http/marsh.com/mywebgrocer.com/Recipes

or scan the qr code to get your free copy of our

Potato Recipe E-Book.

UNEARTHED

| M | e

romaroes”| 5.
GOODNESS
UNEARTHED

UNITED STATES
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Getting The Message Across .

* We've also talked to retailers about the “magic” of promoting potatoes &
onions together. Retailers understand the synergies of co-promoting
these categories, and are looking for tools to use in this effort.

Viholesome +Hutritious +Deliciol

eRE
MA

H

of Meves.
“Iﬂ;‘
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Potatoes Have BIG Potential!

L 1 UNITED STATES
~ %’/g/b
POTATO SHOPPERS ARE VALUABLE! l

o Aol

MnnETIME INSTORE | MORE PURCHASES wore SALES

(e s Bpeain PRy ] . mge e ull Lo

. POTATO SHOPPERS WANT FRESH IDEAS l

CONSUMERS ENJOY SERVING POTATOES T0 THEIR FAMILIES ANDAREWILLING O _
PREPARE THEM MORE OFTEN IF THEY ARE OFFERED NEW IDEAS AND RECIPES.

INCREASE SALES
BY ENCOURAGING TRIAL
OF ADDITIONAL TYPES

IMPACT ON EROCERY SPENDING

-0UT OF DEPT DISPLAYS CAN 1 50/ HOUSEHOLDS THAT USE MORE POTATO TYPES
0

|NEREASE SA[_ES HAVE GREATER ANNUAL CROCERY SPENDING.

b
sz

5200
=i

1 2 3
Murrber of polet o by e purch med over 5 wesla

WHY POTATOES?
UNEARTHED 3 UMIVERSAL APPEAL - THE ENTIRE FAMILY LOVES THEM,

[ VERSATILE

] NUTRITROUS

Source: Hislwen Perivhables Group Frerf scta, USRS Consumer G FRESHAMD NATURAL “FROM THE EARTH™
Segmentatien Seuy, LISSES Shouper Bakghes Souts [ TERRIFIC VALLE

T wRR S
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« USPB has created a simple

infographic poster to remind your
retailers of the sizable sales
potential that potatoes offer!




USPB Online Resources

UNITED STATES

] E— - |

Toble-Stock  Frozen Chip-Stock  Dehydrated  Seed
e =
U.S. Potatoes

fegetatie’. please vest our LISPF i

Industry website

What's News?
ﬂ e e
el

Ve
ety
e TP Long Sange Pl
a0 500

_ [——

* WWW.USpotatoes.com

{ nduswy Resources

i g Gty

mﬂ_ﬂ‘: 1% Home  Your Feedback () AboutUs [ Press Room | Seorchfor ﬂ
GOODNESS
UNEARTHED

oLl e — A T

JUST FOR YOU RECIPES NUTRITION ALL ABOUT POTATOES HOT POTATO NEWS

Difeover

Discover a different
type for every da

Consumer website

Learn More

° Www.potatogoodness.com

Spuds-the secret to
a great soup

NS ‘ . Check Out Our Video e

Collection!

Our Resl o Ihis ssason, Tars

"DENVER Jaruary 7, 2013) =
Baby fs coid outsids ana Accarding o the USDA 2010

3 notring snys warmih and Detacy Gudeines, less than 3%

8dkd color o soup by using red soup. But

and purpie. 50Ups €86 quickly 40 Up N current sdsquste miske for

Welcome to the USPB's Retailer Portal

Your indhsstry Resource for Potato Research, Information, Nurition, Performance Tracking and Best Practices

New! - Potato Shopper |

‘Check out our nevw viden that sammarizes of our recently compieted Linda ressarch

Retaller website o

= | e | e

* Www.potatoretailer.com S e

Goto the Comsmer Research page to dovnlnad the fil research docement

Fiease-conlact Doa Ladhoff 4 = ) if you would ke a copy of this video

Ansouncing the new USPB video series Potato Types and Tips! This video series explaios the diffesence
between potato typ in a quick and fun video format
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Nielsen FreshFacts Available Online

] E— - |
Toble-Stock  Fiozen  Chip-Stock Dehydroted  Secd

Industry website —_— T
e WWW.USpotatoes.com s

Home

You are here:

Management Too

Eves wish theve was an easier way to wilize the vahssble potato category data provided on the Rescurce Center by
the USPB?

Look no further  the U'SPB is excited to announce the release o
through the dsta and compde fact based seling vonies for

PPT Wizard FreshFacts®

Lite
(MS PPT _
presentation) (MS excel reparting)

2012 Potato Database Refresh Schedule

Period Estimatid Delivery Date
5 Wks Ending 12/31/2011 2/3/2012
4 Wha Ending 1/28/2012 afafa012
4 Wks Ending 2/25/2012 330/2012
5 Wks Ending 3/31/2012 5/4/20m2
4 Wks Ending 4/28/2012 | 6/1/2012
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ECRM Marketgate Ad Tracking Tool

EEERIN [ 2 CRM® MarketGate™ Ad Comparisons™

(— & adcompare.marketgate.com/AdComp/PlatinumSearch.aspxisearch_tp_c=2

& | [ Google

K

™ o Ee
" MarketGate) (
Ad Comparisons

ly MarketGate PPS Events

Meetings  Contacts

Scorecarding

Products Promotions About Industry Careers

AHALYTICS & INSIGHTS

Promotional Planning Overview ¥ Analytic Reports ¥ Share of Voice Report

Share of Voice Report

My Saved Searches
Use Share of Voice to view ad share across categery, retailer, by manufacturer/brand and time frame.

Run or edit your favorite searches with one click.
View all of your saved searches.

" ; ﬁ READY!

All Retailers 2011 Ad Count by Month
Run | Edit | Delete | Schedule

) RETAILERS

@, s 5 OR

) CATEGORIES

by month
Run | Edit | Delete | Schedule

Select Retailers % S q OR Select Categories Fingerling ads 2011 1

Run | Edit | Delete | Schedule

Retailers Selected Categories Selected
purple ads 2011

“ 99 Cents Only Stores “ Russet Potatoes Run | Edit| Delste | Schedule

A&P

® Red Ads 2011

% acme Markets Run | Edit | Delete | Schedule

# Adams Super Food Stores Russet Ads 2011

# Anoldusa i

Run | Edit | Delete | Schedule

Single Retailer SOV 2010

Run | Edit | Delete | Schedule
@ ManuracTurers/Branps

@ SEARCH PARAMETERS

Single Retailer SOV 2011
@, se OR | Select Manufacturers Select Parameters Run | Edt | Delete | Schedule
White ads 2011
This parameter is required
s Brands i B Run | Edit | Delete | Schedule
Al Manufacturers All Brands Searching Parameters

Representative Markets Searched
Last Calendar Year

All Pages Searched

Search Brand Name & Private Brand
Group By Retailer, Date-Month

> Iﬁ I'M READY!

Yellow ads 2011
Run | Edit | Delete | Schedule

@ Include all private brands with your search?

UNITED STATES
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How can we help you get retail sales growing faster?

Don Ladhoff
USPB Retail Programs Consultant

don.ladhoff@uspotatoes.com
415.215.2448
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