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Currently, out of every 100 calves
entering the marketing system,

15 are lost
By Kris Ringwall

Extension Beef Specialist
NDSU Extension Service

EEFTALK

Tracing cattleisahot topic. There have been many
coffee-tablediscussionsontherelevancy of theeffort, but
if aproducer pondersthe current state of affairs, the beef
industry isin relatively good shape.

Disasterscould bein the making, but themoretypical
problemsencountered are man-made. Thebeef industry is
no moreor lessat risk than any other industry. While pro-
ducersmay feel somewhat vulnerable, the beef industry
needsto deal with the futurein much the same manner as
other industries.

How isthe current beef industry doing? Theanswer to
thisquestionismorerelevant today than asking what the
industry should dointhefuture.

The Dickinson Research Extension Center and the
North DakotaBeef Cattle Improvement Associationimple-
mented the CalfAID program in 2004. The goal wasto
have abetter understanding of the current state of the beef
industry regarding el ectronic cattleidentification and the
ability toactually track cattle. The study hasyielded con-
Siderabledataand till iscompilinginput.

Ontheability to trace cattle, two questions came up.
How effectively canthe current system track cattle move-
ment and how effectiveisthe electronic identification of
individud caves?

Intermsof thefirst question, the center, based onthe
expressed interest following informational meetingsand
newsreleases, selected 25 producersin North Dakota. The
center worked 4,672 calveswithin these herds, traveling
3,762miles.

After the calves were tagged, individual producers
conducted businessasusual. The center’steaminitiated
trace-back effortsoncethe cavesweresold. To date, 1,430
mileshave beenlogged and atotal of 379 hoursof person-
nel time have been spent tracking the 4,672 calves. Track-
ing hasinvolved extensive contact with producers, stock-
yards, brand offices, buyers, backgroundersand feeders.

Todate, 1,088 calves(23.3 percent of the 4,672 calves
tagged) remain with the producers as replacements. Of
theremaining 3,584 calves, gpproximately 55 percent moved

directly totheir next destination, while 45 percent moved
through established marketing channels.

Asthesecavesweretraced by the DREC, 955 calves
(26.6 percent of the 3,584 marketed calves) were moved
into 23 backgrounding facilitiesand 2,090 cal ves (58.3 per-
cent of the 3,584 marketed calves) arrived at 25 different
feedlotsin several states. Five calves(lessthan 0.1 per-
cent) weredaughtered, and unaccounted for are 534 calves
(14.9 percent of 3,584 marketed calves).

Of the 25 herds, 15 herdswere 100 percent traceable
utilizing the existing systemsavailableto track cattle. Ten
herdslost morethan 33 percent of their calvesentering the
marketing channels. Of thetotal 4,672 calvestagged, 88.6
percent of al the calvestagged werelocated and 11.4 per-
cent were unaccounted for, additional effortsare under-
way to trace them.

The principle point of losswasduring the marketing
process. Calvessmply moved through or werecommingled
with larger groups of calves. Subsequently, the ability to
follow the calf to the next destination wasnot availableor
not recorded.

The process shows that the current system of cattle
tracking isworking, but isnot 100 percent effective. At
what point additional systemsare required isunknown.
Additiona diligencethroughout theindustry certainly can
cut down on the percentage of calves currently not ac-
counted for.

Timewill tell, coffeewill bedrunk, but for now, wedo
not yet have dataon 15 out of every 100 calves entering
themarketing system.

May youfind all your USAIP ear tags.

Your comments are always welcome at
www.BeefTalk.com. For more information, contact the
North DakotaBeef Cattlelmprovement Association, 1133
State Avenue, Dickinson, ND 58601 or go to
www.CHAPS2000.com onthe I nternet. In correspondence
about thiscolumn, refer to BT0235.




Traceable Versus

Unaccounted for Calves

Dickinson Research Extension Center CalfAID™ Team

Total recorded calves 4,672
Total calves marketed 3,584
Total traced calves 3,052 (85%)
Total unaccounted calves 534 (15%)*

* Additional efforts are underway to trace.




